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*Energy Grand Challenge

Strategic Priorities

* Engineering Workforce Development

* Innovation & Entrepreneurship

*Globalization

C1 — Better serve our Core
Customers focusing on:
-Students
-Industry
-Government
-Practicing Engineers

Global Customers

Appendix 5
eeting 2009

Knowledge Creation

What we do (core activities)

12 — Develop new and
expanded market relevant

content

Advocate & Communicate

I3 - Provide effective

representation and advocacy

for the engineering
profession

L1 — Utilize a volunteer-staff
partnership to foster innovation

Learning & Growth

L3 Enhance use of
environmental scanning and
best practices in planning and
decision making
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